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MARKETING MEETING 
DATES ANNOUNCED 


Fixed for November 12-13 








The fall conference of the Industrial 
and Consumer Marketing Divisions 
will be held in New York City on 
Thursday and Friday, November 12 
and 13. Divisional Vice’ Presidents 
J. H. Macleod and H. W. Dodge and 
the program-planning group have been 
busy this summer working out details 

Thursday morning will be devoted 
to discussion of the training of sales 
managers, branch managers, and sales 
men. In the afternoon, current broad 
developments affecting marketing poli 
cles—consumer cooperatives, the Rob 
inson-Patman Bill, and so on—will be 
reviewed by authorities. 

Friday morning the conference will 
turn to “Managing the Sales Force Un 
der Today's Conditions,” with papers 
on “Sales Costs,” “Etfective Sales 
Tools,” and “Using Words to Increase 
Sales Volume.” On Friday afternoon 
there is scheduled a paper on “Missing 
Links in Marketing Statistics Needed 
for Sales Planning.” 

The rest of the afternoon session will 
consist of a panel discussion on “To 
day's Basic Questions of Sales Admin 
istration.” 


Packaging Book on Press 


“Goods well-packaged are goods halt 
sold.” Someone has made that state 
ment and most manufacturers have 
found it true. It’s so true that the 
\MA is bringing out a book based upon 
it. Publication date is September 4. 

The book is Packaging, Packing and 
Shipping, a record of the subjects as 
developed through the AMA. .\nyone 
who appreciates the significance of the 
opening statement and who has packag 
ing as a problem will want to see this 
volume, for it’s been written by people 
who have actually wrestled with pack 
aging s puzzles—men who have expert- 
enced the joy of making a good pack- 
age and the woe of creating a bad one. 

Facts on the book—64 pages of illus- 
trations ; 40 papers on different phases 
of the subject; five main divisions cov- 
ering merchandising, design, engineer- 
ing, materials, and packing and ship 
ping ; price, $7.50. 

A de luxe affair of 250 pages, the 
book has a cover designed by Jim Nash. 








PLANNING THE FALL MARKETING PROGRAM 
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mora Hydraulic Company, Elinde & Dauch Paper Corporation of M land 
Hinde & Dauch I sapoe r Company of Canada, Ltd 
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sion in June, 1936, John Macleod has lor uv been active in the association, and wa 
one of the original group of AM. people who developed the idea for the Annual 


Packaging Conference. 
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FINANCE DIVISION TO 
MEET DECEMBER 3-4 


Members Will Discuss Tax Legisla- 
tion and New Laws Affecting 
Corporate Financing 
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